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Digital Platforms Overview:
Strategies, Tactics, and Ad Costs

PLATFORM

STRATEGY

TACTICS

AD COST

Facebook
Used by 69% of
adults in the U.S.*

Facebook Groups

Facebook Live

Facebook
Messenger

Instagram
Used by 67% of
people age 18-29*

Instagram Live

*Source: Pew Research Center, Social Media Fact Sheet

Show your content
to a wide audience;
build your base;
increase reach;
focus on storytelling

Build community;
speak directly to a
smaller group; more
direct two-way
conversation

Host virtual events
and live broadcasts;
connect directly with
audience

Promote a call to
action; sustain
engagement with your
organization

Promote your image
and video-based
content; interact
with allies and fans

Interact directly with
your audiences,
partner with other
organizations for live
content, fundraising

Short and long text,
image, or video posts
List building

Events & streaming
Quality over quantity

Short and long text,
image, or video posts
Can link Facebook
Groups to a specific
Facebook Page

Link to Facebook events

Integrates with Zoom

Posts video content to
page afterwards for
re-sharing

Program messenger to
interact with followers
on your behalf
(advanced,
time-intensive)

A Facebook product
Shorter text posts,
images, and video
Custom budget ads
Highly interactive

Live stream posted to
channel for re-sharing
Solicit donations live
Direct engagement
with Q&A and chat

Custom budget

N/A

N/A

Custom budget

Custom budget

N/A


https://socialimpact.facebook.com/learning-support/getting-started/create-a-page-for-your-nonprofit/
https://www.facebook.com/business/help/2167010730015450
https://www.facebook.com/business/messenger/get-started
https://business.instagram.com/getting-started
https://www.facebook.com/business/ads/pricing
https://www.facebook.com/business/ads/pricing
https://www.facebook.com/business/ads/pricing
https://support.zoom.us/hc/en-us/articles/115000350406-Live-stream-a-meeting-or-webinar-on-Facebook-Live
https://www.facebook.com/business/help/167417030499767?id=1123223941353904
https://www.theverge.com/2020/4/28/21239965/instagram-live-fundraiser-button-nonprofit-update-ig
https://www.pewresearch.org/internet/fact-sheet/social-media/
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LinkedIn

Used by 51% of
college graduates
in the U.S.*

Pinterest
Used by 42%
of women in
the U.S.*

Snapchat

Used by 62% of
people ages 18-29
in the U.S.*

TikTok

Twitter

Used by 38% of
people ages 18-29
in the U.S.*

Vimeo

YouTube
Used by 73% of
adults in the U.S.*

Networking,
recruiting, marketing
to high-level
executives

Drive traffic to your
website and blogs,
primarily among
young and middle-
aged women

Target younger
audiences to take
action or solicit
donations

Target younger
audiences for public
education and to
take action

Short, snappy
messages (ask
yourself, could this "go
viral'?); interact with
allies and fans

Ad-free showcasing of
video content to more
niche audiences

Awareness and
education campaigns
to reach a wide age
range of audiences;
fundraising; storytelling

Short and long text,
image, or video posts
Ads starting at $10/day
More recruitment
features with premium

Embed buttons on
your website or blog
for easy sharing
Create boards that link
to your website

Focus on short video
ads with external links
to drive traffic to your
site, take action page,
or donation page

Short "viral" videos, one
minute or less

Very intentional
audience-building
Solicit donations

Short text posts,
images, and video
Custom budget ads
Highly interactive

Get verified!

Short and long form
videos & captions
(manual captions only)
Advanced privacy and
options for sharing

Short and long form
videos & captions
Use annotations,
cards and buttons to
drive engagement

Rates vary by
audience

Custom budget

Minimum
budget of $500
per campaign

Custom budget

N/A

Custom budget

If you have any questions about implementing any of these tactics or want to talk through which social media
channels are right for your organization or campaign, feel free to reach out to Tori Bilcik, digital coordinator for

Voices for Health Justice at vbilcik@communitycatalyst.org


https://forbusiness.snapchat.com/?utm_source=GoogleSEM&utm_medium=PAIDB2B&utm_campaign=US_G_Search_Competitor_Beta-pinterestadvertising&utm_term=US&utm_content=Forbusiness&gclid=CjwKCAiAxp-ABhALEiwAXm6IyUpdjLPJNqHURSS2mgm_evBmkt-jocHcTbK9YUGRNSayJuXDuUdeEBoCrvUQAvD_BwE
https://www.youtube.com/intl/en_us/ads/pricing/
https://blog.iconosquare.com/a-complete-2020-guide-to-tiktok-ads/#:~:text=TikTok%20ads%20start%20at%20%2410,for%20small%20businesses%20or%20solopreneurs.
http://classy.org/blog/snapchat-marketing-tell-your-organizations-story/
https://www.classy.org/blog/what-is-tiktok-should-nonprofit-use/
https://support.google.com/youtube/answer/3545195?hl=en
https://vimeo.com/professionals
https://www.socialbrite.org/2020/02/13/how-nonprofits-can-use-twitter/
https://blog.twitter.com/en_us/topics/company/2021/relaunching-verification-and-whats-next
https://business.twitter.com/en/help/overview/ads-pricing.html
https://nonprofit.linkedin.com/
https://business.linkedin.com/marketing-solutions/ads/pricing?trk=sem_lms_gaw&src=go-pa&veh=LMS_NAMER_Core_USCA_Search_Google-Brand_DR-PRS_Broad_HeadTerms-Beta_All_English_Core_378907683738__%2Blinkedin+%2Badverts_c__aud-934987294445:kwd-298089256276_6458957180&mcid=6612464045041733652&cname=LMS_NAMER_Core_USCA_Search_Google-Brand_DR-PRS_Broad_HeadTerms-Beta_All_English_Core&camid=6458957180&asid=77594820656&targetid=aud-934987294445:kwd-298089256276&crid=378907683738&placement=&dev=c&ends=1&gclid=CjwKCAiAxp-ABhALEiwAXm6IyZ-ydFc9mTEyJCtwXdc8TO7fJ5YgpwuPwtrutbZws9angKuzv6AV0BoCYIcQAvD_BwE&gclsrc=aw.ds
https://business.pinterest.com/
https://blog.hootsuite.com/pinterest-ads/

